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Declan Murtagh: Thank you very much, Deborah. Welcome everybody to today's webinar, as Deborah
mentioned, that's around social mediatrends for 2022 and I'm delighted to be here for another webinar on
social media hosted by Invest NI. Deborah said, my name is Declan Murtagh from Brilliant Red Digital
and without further ado, let's, let's get started. So, | guess over the past two years we've seen | suppose
just how important social mediais for businesses and no doubt, 2022's gonna be more of the same. And
businesses, you know, shouldn't just be wondering, you know, how they're gonna engage their social
media audiences this year, you know, they should be asking questions around, you know, what trends
should | expect to see this year? What do they mean for my business? What do we need to do to stay
ahead of the curve, you know, and how can we plan our social strategy around the latest trends and ships
on social media, you know, in order to maximise our opportunities? So, what, what I've done is compile a
list of the top social mediatrends for the year ahead, so let's |ook at the first trend we've identified. And
thisisall around TikTok, so I'm sure you all are aware of TikTok now at this stage and what we will
continue to see thisyear istherise of TikTok and, as more and more businesses start to explore how they
can leverage the app's popularity and to how they can use it to increase their, the brand awareness of their
company and how they can reach new audiences.

So, you know, TikTok, | guess, exploded during the first lockdown. Now, it's been around for afew years
and, and did have a captive audience but it, it really came to prominence around of, the, first lockdown
where people were looking at a source of entertainment and a source of escapism and then alot of people
jumped onto the TikTok platform. So, today, it is-, it isnow over 1 billion active monthly users, soin
around the same as, as Instagram, which isalot of users globally, but it's a'so been downloaded 3 billion
times aswell, so there'salot of dormant users and maybe obvioudly different devices and so on. And it's
typically dominated by millennials and generation Z audiences, which will be, sort of, anyone born after
1981. So, it isayounger demographic than maybe the likes of Facebook and Twitter would be, which
would have an older demographic. Originally, it was launched as a, a short-form video sharing platform
for lip-syncing dancing videos, it was a, amerge of, of two different types of apps which one wasthelip-
syncing app and one was a, a video sharing app and it's now become afully-fledged, sort of, video
content service for al types of viewers and all types of content.

And it's, it's completely surpassed the idea of being a passing, you know, fad or, or trend that we might
have seen with other platforms, and, and the key indicator for that is where, where other social media
platforms and the, the big social media platforms have now started to experiment with similar forms of
content. We've seen Instagram reels come to prominence over the last year. We've seen Y ouTube shorts,
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and, and, and that really isthe, the, sort of, the key influencer among TikTok's power, | guess, you know,
when, when other platforms start to replicate what they're doing and the numbers certainly still see
TikTok growing. So, we'll see more and more businesses over the next year start to experiment with, with
TikTok. Like al social media platforms, they have owners, they have shareholders, they have a board
and, and so on and there's peopl e dedicated to how they can monetise the app. So what they've done over
the last two yearsisto make it really useful for businesses and they've added tools such as ads and, and
business profiles and lots of different creative ways that the businesses and individuals can, can create
videos. So, that's something that has devel oped and has become really, really important over the last year.
It has areal, sort of, vibrant, creative and experimental community. There's |ots of ways to make, you
know, special effect videos, humorous videos, sort of, before and after videos, and transition videos and
lots of really, | suppose, cool and creative content options which are highly shareable and what you've
probably seen, anybody that's on social media over the last year or so, isthat these TikTok videos are
easily shareable to other platforms.

Y ou know, I've seen TikTok videos on, on, on Twitter, on, on LinkedIn, on Facebook, and on Instagram
so they're they're finding their way on to other platforms aswell. You'll see the branded TikTok in the
bottom left-hand, or bottom right-hand corner or the top left-hand corner and so on and they're extremely
engaging videos. And one thing about TikTok is that there's high rates of user retention. So, what it does
isit keeps people on, on, on the app because of the, you know, how easy it isto use, sort of, swipe up to
see new videos and, and so on and recommended videos, so it, it keeps people on the app, which isreally
important if you're advertising on the app, you know, you've more potential to, to, to get in front of
various audiences and it's proven to be quite good at, at building an audience quickly, and | don't mean,
you know, reaching 2 million followers or even 20,000 followers or so on. The nature of the platform
means that even though people may not have even heard of your brand before or, or heard of the
particular TikTok profile before, because of their behaviour, they can actually get to, to view your, your
video so you can build an audience. Like, I've seen business profiles out there with maybe 5,000
followers on TikTok but millions of, of, of TikTok views because of the nature of the platform, so you
can build an audience quite quickly.

And, and in terms of, of TikTok and, and businesses, they've recommended the businesses of campaign,
recently, around, you know, 'Don't make ads, make TikToks." And that's something that, that we do need
to bear in mind as, as businesses, it's, it's, to, to make content rather than adverts, and that's something
we'll, we'll talk about alittle bit later on as well. But there's probably alot of people on this webinar today
that, that are B2B organisations as opposed to B2C and | think it would be fair to say that TikTok, you
know, does lend itself slightly easier for, for B2C companies who are targeting consumers and so on. But
what | would | say is don't discount it right away, explore the platform, you know, understand the TikTok
business tools that are at your disposal, look at the potential audiences that you can reach, look at the
culture of the platform, look at other people that are on the platform, other B2B companies and B2C
companies, how are they using it, you know, what type of viewership are, are these people getting and so
on. We, we can see in the example here from Apex Motion, which are arobotics company that sell to
food manufacturing and food production companies, are using TikTok very effectively where they are
creating humorous videos around, you know, how their products solves a particular problem. And asyou
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can see here, you know, they've over a 103,000 likes on this particular video, so they've, they've you
know, used it really, really well and there's lots of other B2B brands using it to, you know, some estate
agents have, have had great success, and lots of software companies, Shopify, Canva, alot of B2B
software companies are, are using it to, to create affect aswell. So, we'll see TikTok really cometo
prominence for businesses and a lot more businesses starting to explore the platform over the next year or
so. Captions by takenote.co
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