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Brand hierarchy for Invest NI and third-party activity
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TI IE B SK Invest NI typographiclock-up

X o
A flexible brand hierarchy for X Provided by Invest “§%
clarity and consistency. orthern
reland

Aflexible brand hierarchy has been
established to ensure that our users are aware
that our websites, social channels and the
support and guidance are ‘Provided by Invest
Northern Ireland’.

THE SOLUTION

Clarifying positioning
statements will help users
understand our role.

We have developed a typographic lock-

up system containing the Invest NI logo
alongside the words ‘Sponsored by’,
‘Supported by’ or ‘Funded by’ which clarify
therole we play in relation to a specific
organisation, project or initiative.

There may be occasional circumstances
whereitis not necessary to use positioning
statements, for example, in a sponsorship logo
plate alongside multiple stakeholder logos.

Provided by Invest @
Northern
Ireland

Funded by Invest @
Northern
Ireland

Delivered by Invest @
Northern
Ireland

Supported by Invest @
Northern
Ireland

In partnership with Invest “s
Northern
Ireland

Sponsored by Invest © @
Northern
Ireland

nvest @
Northern
Ireland




Reverse Invest NI typographic lock-up
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Provided by Invest o M

Northern
Ireland

90
Funded by Invest o M

Northern
Ireland

90
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Ireland

'\ T
Supported by Invest @@

Northern
Ireland

90
In partnership with Invest ®@®

Northern
Ireland

90
Sponsored by Invest ®@®

Northern
Ireland
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Logo use guide

Whentouse? Example
90 When services are provided by Invest NI under another brand. * NIBI
Provided by nvesih". « Innovate NI
ortnern
Ireland
90 When another organisationis being paid to deliver a service on * Founder Labs
Funded by Invest ". behalf of Invest NI, under the delivery agent’s brand.
Northern
Ireland
90 When events or specific programmes are delivered by Invest NI In-market international events delivered under Brand NI
Delivered by Invest '.Q on behalf of Brand NI or another agency or asthe lead partnerina | forexample St Patrick’s Day business events and
Northern jointventure. multi-agency events.
Ireland
90 When Invest NIis generally supportive of an organisation,agency | « EMEEN
Supported by Invest "Q orinitiative, but has not provided funding or staffing resource.
Northern
Ireland
90 When Invest NI has provided in-kind support to a project, « EMEEN - Ethnic minority employment and career conference-
In partnership with Invest I'Q initiative or event. Invest NIis normally more junior partner with Invest NI providing venue and catering as in-kind support.
Northern main agency.
Ireland
90 When Invest NIis providing financial support to an agency, * Belfast Telegraph Business Awards
Sponsored by Invest "Q initiative, project or event via Invest NI's sponsorship policy
Northern and process.
Ireland
Provided by When services with aninternational focus are provided by « NI Connections
et }" Invest NI under Brand NI.
Northern * Buy NI Food
Ireland

(NS
nvest @

Northern
Ireland
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NIBUSINESS
INFO.CO.UK

Practical Advice for Business

Brand hierarchy for NIBUSINESSINFO.CO.UK

nvest @
Northern
Ireland
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Provided by Invest @

Northern
Ireland

When to use?

When services are provided by Invest
NI underthe NIBUSINESSINFO.CO.UK
brand.

NIBUSINESS

INFO.CO.UK

Practical Advice for Business

A

A degree of separation can be applied for certain

formats for example website, double-sided print.

Please refer to examples on the following pages.

Provided by Invest @
Northern
Ireland

nvest @
Northern
Ireland
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NIBUSINESSINFO.CO.UK single-sided leaflet

NIBUSINESS
INFO.CO.UK

Practical Advice for Business

90
Provided by Invest '..
Northern

Ireland

Brand identity at top of the leaflet with Invest NI typographic lock-up at bottom

nvest @
Northern
Ireland
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NIBUSINESSINFO.CO.UK social posts

Example 1: Single static post Example 2: End frame of carousel or social video

NIBUSINESS
INFO.CO.UK

Practical Advice for Business

NIBUSINESS
INFO.CO.UK

Practical Advice for Business

90
Provided by Invest ”e®

Northern
Ireland

NIBUSINESSINFO.CO.UKlogois given prominence centred above Invest NI logo

nvest @
Northern
Ireland




NIBUSINESSINFO.CO.UK website

° °
Bl nibusinessinfo.co.uk | Practc X 4 Bl nibusinessinfo.co.uk | Practic X 4
. i Our free monthly newsletter brings you business
NIBUSINESS What can we help nd? advice, local support, news and events
INFO.CO.UK
Latest advice and support straight to your inbox First Name "' Last Name *
Email " Postcode ’

Resources Events

You can opt-out from receiving our newsletter at any time by selecting the unsubscribe link that is

in every email we send.
Most popular For more information on how we use your data, read our privacy policy. m
w98

Invest *@® ®
AM BI TI ON Northern “ e Search for business funding
Ireland Business nibusinessinfo.co.uk, a free About us >
- ; _men What can we help you fi
Moving goods to and from Northern sefvice offered by,lm'rESt , Accessibility >
} waland Northern Ireland, is the official Contact us >
_ online channel for business Cookies > Starting a business »
Exports * Workforce * Innovation

KT) advice and guidance in Copyright > Finance »
Supporting Women

Provided by Invest (N Northern Ireland.
Northern

Receive up to £30,000 to grow

your woman-led business

Privacy Policy » Taxes »

Sitemap » Employment and skills »
Terms and conditions » Health and safety >

Effiaency and environment »
Business premises and rates »

What are the minimum wage rates?

Ireland

) (@) (@)

How to take on an apprentice In partnership with

Creative industries »

niclirect Contact details Food and drink > innovation and RED >
Find a Commercial Property in 2 ST . ) . Sales and marketing »
nibusinessinfo.co.uk Manufacturing > -
i -led i i i Northern Ireland _ »
Support and funding to help women-led innovative businesses grow Pextiond S e Property management >

Bedford Street s Exporting and importing »

q Grow your business »
Belfast BT2 7ES Construction » y

Featured S— Buy or sell a business »
Transport »

! 0800181 4422

Invest NI typographiclock-upin the footer

Invest @
Northern
Ireland
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NIBUSINESSINFO.CO.UK
mobile website

10:42 & ' ' 5G d W

() % nibusinessinfo.co.uk/?ge v (3

@ NIBUSINESS
INFO.CO.UK

y | Geilleagair

THE ‘GOOD JOBS’ L J
EMPLOYMENT e
RIGHTS BILL | |

PUBLIC CONSULTATION o A
JULY 2024 (\j

Have your say on the 'good jobs’ consultation

Most popular

Search for business funding

How do | find my EORI number?
What are the minimum wage rates?
How to take on an apprentice

Find a Commercial Property in Northern Ireland

10:42 & ' ( 56 4 @

About us »
Accessibility »
Contact us »
Cookies »
Copyright »
Privacy Policy »
Sitemap »

Terms and conditions »

Creative industries »
Food and drink »
Manufacturing »
Property management »
Retail »

Construction »

Tourism »

Transport »

90
Provided by Invest g M

Northern
Ireland

Invest NI typographiclock-up in the footer

nvest @
Northern
Ireland
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NIBUSINESSINFO.CO.UK16:9 newsletter

NIBUSINESS
INFO.CO.UK

Practical Advice for Business

90
Provided by Invest @@

Northern
Ireland

Invest NI typographic lock-up at the bottom of the newsletter

nvest @
Northern
Ireland
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NIBUSINESSINFO.CO.UK leaderboard 728X90

NIBUSINESS 90

Provided by Invest ®@®
INFO.CO.UK Northern

Ireland

Practical Advice for Business

The brand identity can also sit side-by-side on landscape formats for example leaderboards.

nvest @
Northern
Ireland
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Innovation

Turningideasinto value

*

Brand hierarchy for Innovate NI

O N |
nvest @

Northern
Ireland
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Q9 d
Provided by Invest @

Northern
Ireland

When to use?

When services are provided by Invest NI
under the Innovate NI brand.

<|> Innovation

Turningideasinto value

A degree of separation can be applied for certain

formats for example website, double-sided print.

Please refer to examples on the following pages.

(g 4
Provided by Invest @

Northern
Ireland

(NS
nvest @

Northern
Ireland
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Innovate NI single-sided leaflet

<« Innovation

Turningideasintovalue

90
Provided by Invest o M
Northern

Ireland

‘ Brand identity at top of the leaflet with Invest NI typographic lock-up at bottom

nvest @
Northern
Ireland




Innovate NI social posts

Example 1: Single static post Example 2: End frame of carousel or social video

<« Innovation

Turningideasintovalue

*  Innovation

" Turningideasinto value

90
Provided by Invest ®@®
Northern

Ireland

Innovate NI logo is given prominence centred above Invest NI logo

Invest @
Northern
Ireland



Innovate NI website

° °
* InnovateNl Home | Help for ¢ % ¥ * InnovateNl Home | Help for v X +
( ) Let aavice ana support
- ABOUT ~ CASESTUDIES  FEATURES CONTACT  LOGIM Search i ] ;
< Innovation ’ : ; The Northern Ireland business support finder is a searchable database that can help you find
Turning ideasintovalue %
) aly The Innovation Framework Innovation Recognition Innovation Standards Entrepreneurship pu b|i(_|y_fu nded and not —for—proﬁt sources of assistance. Go to Support Finder 2>

Innovate NI

Helping businesses create value from ideas to increase market

share, survive business shocks, improve competitiveness and Contact Us

become successfulinnovators.
Call our Business Support Team on 0800181 4422
or complete our form and we will contact you shortly.

( Make an enquiry v)

Innovation is a process—a structured managed process; only theright idea, which has beentested and developed, and commercialised or
implemented can create value. We have developed our programme to help businesses understand this process. Find out what stage of the
processes you are at, follow the guided pathway to creating value and get recognised along the way.

The Innovate NI Programme

‘ - - o Innovation Explore Contact
Follow these steps to increase your business's profitability and sustainability, Turningideasintovalue
Soif Assessment A Department for the Economy initiative Sk el Gt sorsimel s et K1
: ey ’ : — ) Invest Northern Ireland =
A diagnosticto identify how innovative your business is and get suggested Case studies - X f in
next steps. =3 Bedford Square
Features Bedford Street
K 90 : 5 Fn ;

Afour-step pr:cess lcr» take you from ideation to commercialisation. - Provided by Invest '.. R RIZES :151: “'::es"fm ; Cof'ﬂ f k
ation T Northern isit nibusinessinfo.co.u
Standards Framework Ireland Login T:0800181 4422

v Innovation Recognition 2 :

Afour-tier recognition scheme based on the Self-Assessment and the EE Y

Innovation Framework, >

Brandidentity and Invest NI typographic lock-up in the footer

Invest @
Northern
Ireland
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Innovate NI mobile website

O 25 innovateni.com

<« Innovation

Turning ideas into value

Innovate NI

Helping businesses create value
fromideastoincrease market share,
survive business shocks, improve
competitiveness and become successful
innovators.

Innovation is a process —a structured
managed process; only the right
idea, which has been tested and
developed, and commercialised or
implemented can create value. We
have developed our programme to
help businesses understand this
process. Find out what stage of the
processes you are at, follow the

(3 2 innovateni.com w ©

or complete our form and we will contact

you shortly.

(Make an enquiry v>

4. Innovation

+ Turning ideas into value

A Department for the
Economy initiative.

90
Provided by Invest g
Northern

Ireland

Explore

About
Casestudies

Features

Brand identity and Invest NI typographic lock-upin the footeI

nvest @
Northern
Ireland




Innovate NI newsletter

* Innovation

’ Turningideasinto value

'\ T
Provided by Invest o N

Northern
Ireland

Invest NI typographiclock-up at the bottom of the newsletter

Invest @
Northern
Ireland



Innovate NI leaderboard 728X90

90

“ Innovation orovided by Invest S§®

TV : Northern
’ Turningideasinto value Ireland

The brand identity can also sit side-by-side on landscape formats for example leaderboards.

Invest @
Northern
Ireland
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Brand hierarchy for third-party activity

O N
nvest @
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Third-party activity brand hierarchy

Funded by Invest @

Northern
Ireland

When to use?

When another organisationis being paid to
deliver a service on behalf of Invest NI, under the
delivery agent’s brand.

NDER

Funded by Invest @
Northern
Ireland

nvest @
Northern
Ireland
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Brand hierarchy for third-party activity

Founder Labs - Accelerating Innovation
Programme

10 September 2024

Create. Propel. Accelerate.

Founder Labs

[ 4

T4 QUEEN'S &

Qigmpw MAdogpatch PEIENIF~ AMP  rosupes o
Ireland

Applications open for the next round of the Founder Labs programme

This six-month accelerator, funded by Invest Northern Ireland, is designed to support early-
stage, innovation-driven enterprises (IDEs) in Northern Ireland. Its goal is to empower high-

potential startups with the resources and mentorship needed to achieve rapid growth and
success.

News article

NDER

[
Funded by Invest @
Northern
Ireland

nvest @
Northern
Ireland
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Brand hierarchy for third-party activity

N
Supported by Invest o M

Northern H
Ireland EMEEN

‘Join Ethnic Minority

When to use? ) aspiring or establish nic minority business owner. This membership
. . . designed to provide th the s t, reso , and connections
When Invest NIis generally supportive of an dsnge e P N - -y e 2 SRR you
.. e s need to thrive in your preneurial journey.
organisation, agency or initiative, but has not _ WA
provided funding or staffing resource. o 2 8k

7 L4
KNOW MORE | \At
! ; | -’Fl-

:

4

Collaborators & Partnefs

Department for the

] ii?
.y " ' —..:.::;.:..
- BrItISh E ]_] Aston Universi s @eor: Y
l/HLSiE%;SIty 7 BUSiness QN’S CO OII]'y Centre for Resear E n t e r r I S e ,A< SERC
‘ l Bank ESL'F\,;E?S'TY 'EHESSQ,‘QH“JSE:EL NORTHERN J IRELAND

%0 ey ‘ ’
i €( b
t‘. Dring Chande T EvvlSpporinty Supported by Invest “@% K\&bemag{c } %, ¥ Antrim ond
Northern S SR

Chathalr Dholre & ; o
I rela nd Cheantar an tSratha Bain Iln-vestors in Ethnicity
I

Destrick Cooneil

O N T
nvest @
Northern
Ireland
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Brand hierarchy for third-party activity

N\ 4
In partnership with Invest “e

Northern
Ireland

When to use?

When Invest NI has provided in-kind support
to the project, initiative or event. Invest NIis
normally more junior partner with main agency.

Derry City & Strabane
District Council

Combhairle
Chathair Dhoire &
Cheantar an tSratha Bain

Derry Cittie & Strabane
Destrick Cooncil

LN 4
In partnership with Invest @

Northern
Ireland

3

Derry City & Strabane
District Council

Comhairle

Chathair Dhoire &
Cheantar an tSratha Bain

Derry Cittie & Strabane
Destrick Cooncil

v
In partnership with Invest @
Northern
Ireland

(NT 4
nvest @

Northern
Ireland
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Brand hierarchy for third-party activity
Womenin
Business
® o e%e
Warsiertin In partnership with Ilr\]\:)ers:ihegn
Business Ireland
(N ] |
In partnership with Invest @
Northern
Ireland
O N T
nvest @
Northern

Ireland
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Brand hierarchy for third-party activity

Sponsored by Invest @
Northern
Ireland

When to use?

When Invest NIis providing financial support to
an agency, initiative, project or event via Invest
NI's sponsorship policy and process.

Bellast Telegraph

BUSINESS
‘ 2024

In partnership with a UISter Bank

Sponsored by Invest @
Northern
Ireland

SHORTLISTED

nvest @
Northern
Ireland
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Brand hierarchy for dual branded and third-party activity
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Dual Brand NI and Invest NI typographic lock-up.

orthern

reland

Drovided by

Nves

Northern
Ireland

orthern

reland

Provided by

nvest @
Northern
Ireland

orthern
reland

Provided by

Northern
Ireland

nvest @
Northern
Ireland
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49

"'

Northern Irish
Connections

Brand hierarchy for NI Connections

O N |
nvest @

Northern
Ireland
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Provided by

(NL 4
nvest @

Northern
Ireland

When to use?

When services with aninternational
focus are provided by Invest NTunder the
Northern Irish Connections brand.

49 .
s NorthernIrish
Connections

A degree of separation can be applied for certain

formats for example website, double-sided print.

Please refer to examples on the following pages.

Provided by
N]
orthern Invest “9
reland Northern
Ireland

(NT 4
nvest @

Northern
Ireland




NI Connections single-sided leaflet

%% Northern Irish
Connections

Provided by

90

orthern invest 9@

reland Northern
Ireland

Invest
Brandidentity at top of the leaflet with dual Brand NI and Invest NI typographic lock-up at bottom Northern

Ireland



NI Connections social posts

Example 1: Single static post Example 2: End frame of carousel or social video

%% Northern Irish
Connections

%% Northern Irish
Connections

Provided by

N

orthern invest @@

reland Northern
Ireland

NI Connections logois given prominence centred above Invest NI logo

Invest
Northern
Ireland



NI Connections website

°
e e ma DR x + UTR SR
@ Northes
J Conmec
(% Northern Irish SO = S LIVING IN NORTHERN IRELAND LIVING IN NORTHERN IRELAND LIVING IN NORTHERN IRELAND LIVING IN NORTHERN IRELAND
Connections About | News | LivinginNorthernireland | OurDiaspora earch the site ) ) .
‘ 3 Our Place in Space tours Things that gobump in the Northern Ireland takes World Photography Day -
Northern Ireland night in Northern Ireland Centre Stage get involved!
- & - E
LlVlng ln Northem Oliver Jeffers’ scale model of the Halloween celebrations returnto After two years of online festivals Friday 19th August is World
I l d. solar system tours Derry, Belfast Northern Ireland after a three- and gatherings, summer 2022 Photography Day and here is your
rean and the North Down coast. year gap. heralded the return of in-person chance to get involved.

events across Northern Ireland.
Showcasing all that Northern Ireland

hasto offer—great opportunities for
work, study, quality of life, and
enterprise through the insights of
those who have ‘made the move'

Nov 2022 | @ 2 mins )ct 2022 | ® 4mins Sep2022| ® 4mins Aug2022| ® 1min

VIEUJ ALL LIVING IN NORTHERN IRELAND ARTICLES
Featuring practical informationand
guides about how tojoin them and
calling Northern Ireland your home. LIVING INNORTHERN IRELAND

Top Autumn Walks in Northern Ireland

Our free monthly newsletter brings you the latest h Sign up for the news v I
news from Northern Ireland

Explore the beauty of the season in every county!

9 | @ Imi
080ct2024| © 3mins You can opt out from receiving our newsletter at anytime by selecting the

unsubscribe link that is in every email we send. For more information on how we use
your data, read our read our privacy policy.

Guides

@S e Ireland:

The Happiest Place m provideady
to Live in the UK " Riom 90 Privacy Policy About Searchthesite K& @ConnectNI
nvest #9® www.investni.com = _
g Northern News
Toys Ireland NorthernlrishConnections
Connect
Living in Northern Ireland Northern Irish Connections
LIVING IN NORTHERN IRELAND LIVING IN NORTHERN IRELAND LIVING IN NORTHERN IRELAND LIVING IN NORTHERN IRELAND

Our Diaspora

. — . e .
O plaona- I Ad I =X plana: mmigraoling rno Mo BT MOVINDg o N0 perrnirelinn

Dual Brand NI and Invest NI typographic lock-up in the footer

Invest @
Northern
Ireland
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NI Connections mobile website

5648

() 25 niconnections.com W%

Connections

% Northern Irish Q

Welcome to Northern
Irish Connections

A global community of Morthern Irish abroad
and friends of Northern Ireland, connected by
ashared pridein theregion and a desire to
help it prosper.

' Johnny Ward

Reconnecting with Home
How Northern Irish Connections helped
Johnny rediscover his Northern Irish roots

16 Oct 2024 \ ® 2mins

Your cookies

(3 25 niconnections.com * ®

3 -
6 Northern Irish Q ‘

Connections

Sign up for the news v

You can opt out from receiving our
newsletter at anytime by selecting the
unsubscribe link that is in every email we

send. For more information on how we use

your data, read our read our privacy policy.

Provided by

90

orthern invest ©§®

reland Northern
Ireland

Privacy Policy

www.investni.com

Living in Northern Ireland

Our Diaspora

I‘ I Dual Brand NI and Invest NI typographic lock-upin thefooterI

nvest @
Northern
Ireland




NI Connections newsletter

%% NorthernIrish
Connections

Provided by

%0

orthern invest @@

reland Northern
Ireland

Dual Brand NI and Invest NI typographic
lock-up at the bottom of the newsletter

Invest
Northern
Ireland



Innovate NI leaderboard 728X90

Provided by

% NorthernIrish

Connections e

The brand identity can also sit side-by-side on landscape formats for example leaderboards.

Invest
Northern
Ireland
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Buyi/Food.com

Pure, Natural, Quality

Brand hierarchy for BuyNIFood.com

nvest @
Northern
Ireland
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Provided by

(Nd 4
nvest @

Northern
Ireland

When to use?

When services with aninternational
focus are provided by Invest NI under
the BuyNIFood.com brand.

Buy'!/Food.com

Pure, Natural, Quality

A degree of separation can be applied for certain

formats for example website, double-sided print.

Please refer to examples on the following pages.

Provided by
N L J
orthern Invest '@
reland Northern
Ireland

(NS
nvest @

Northern
Ireland




BuyiNIFood.com

Pure, Natural, Quality

Provided by

T}

orthern invest 9%

reland Northern
Ireland




BuyNIFood.com social posts

Example 1: Single static post

BuyiIFood.com

Pure, Natural, Quality

Example 2: End frame of carousel or social video

BuyNIFood.com

Pure, Natural, Quality

Provided by

'\ T
Invest '..
Northern
Ireland

BuyNIFood logo is given prominence centred above Invest NI logo

Invest @
Northern
Ireland
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BuyNIFood.com website
o °
% Living in Northern Irefand | I X + %" Living in Northern Irefand | 1 e +
“ unprecedented m-‘;’ n'Elrednn Awdrds
Register <
BUl_.] FOOd.COl n i demand ) Northern Ireland's
Pure, Natural, Quality | Login One of Belfast's newest Clandeboye Estate, has won
i bars, Amelia Hall, has the ‘Best New Product’
experienced a surge in award sponsored by Invest
Home | About Us | ContactUs | Latest News | Resources | Privacy Policy | Help & Support popularity as it has NI for its indulgent
welcomed over 20,000 Raspberry and White
customers Chocolate Greek Style
Yoghurt at the 2024 Blas na
hEireann Awards.
Read more Read more
Celebrated Belfast Chef Lidl announces
Chronicles Favourite commitment to Net-
ﬁ Recipesinnew Zeroby 2050
Cookbook Lidl has announced a Net
140 Recipes | 20 Years | 5 Zero by 2050 commitment
Restaurants | 1 Question based on new ambitious
climate targets in its supply
chain
Read more Read more
Welcome to BuyNIFood.com Back 10 top
”“’V"d“db,y Home / About Us / Contact Us / Latest News /
orthern| Invest F n 7
This site acts as a directory for Northemn Ireland Food & Drink companies. The objective of this site is to BUlJ qu%gem .',‘.‘_3.2‘,?3:" I “I FRRTHESS Resources / Privacy Policy / Help & Support

L]
SU ppller assist Buyers and NPD teams by providing profiles of Northemn Ireland Food & Drink companies.

Brandidentity and dual Brand NI and Invest NI typographic lock-up sit side by side in the footer

nvest @
Northern
Ireland
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BuyNIFood.com mobile website

12:39 &

()} 25 buynifood.com

Buy''/Food.com

Pure, Natural, Quality

Welcome to BuyNIFood.com

This site acts as a directory for Northern
Ireland Food & Drink companies. The
objective of this site is to assist Buyers and
NPD teams by providing profiles of Northern
Ireland Food & Drink companies.

Are you a buyer?

() 25 buynifood.com w* ©

new Cookbook

140 Recipes | 20 Years | 5 Restaurants |
1 Question

Read more

Lidl announces commitment to
Net-Zero by 2050

Lidl has announced a Net Zero by 20350
commitment based on new ambitious
climate targets in its supply chain.

Read more

Back to top

Provided by

[ ]
B F m orthern| Invest “@ Fm
uyhlIFood.com & | = FORTRESS

Brandidentity and dual Brand NIand Invest NI typographic
I‘ I lock-up sit side by side in the footer I

nvest @
Northern
Ireland




BuyNIFood.com newsletter

Top of the newsletter

BuyNIFood.com

Pure, Natural, Quality

November 2024

Provided by

N
Invest 'O.
Northern
Ireland

Dual Brand NI and Invest NI typographic
lock-up atthe bottom of the newsletter

Invest @
Northern
Ireland



Innovate NI leaderboard 728X90

BuyNIFood.com

Pure, Natural, Quality

The brand identity can also sit side-by-side on landscape formats for example leaderboards.

Provided by

90
Invest 'Q.
Northern
Ireland
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THANKYOU

If you have any further questions or would like to request
any of the brand assets or additional guides, such as our
Brand Guidelines or Short Writing Guide, please contact
the Communications Group at:

communications@investni.com

' T
Invest "’

Northern
Ireland




